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ABSTRACT 

This study has examined the relationship between infrastructure and transportation, hospitality and 
learning, handicraft and culture, and rural environment and micro vacation satisfaction in China. Random 
sampling techniques used conduct survey among 200 the Hangzhou West Lake and Xixi wetland the 
most tour spot area. The proposed model is verified to be consistent with the data. The study is based on 
cross sectional data and SPSS was used to analyze the data. The results of this study will help the micro 
vacation tourism management department to formulate and implement the market-oriented service 
strategy, so as to improve the satisfaction of micro vacation tourists, and generate the better intention of 
revisit. 

Keywords: Infrastructure and transportation; Hospitality and learning; Handicraft and culture; Rural 
environment; Micro vacation satisfaction. 

 
1.0. INTRODUCTION 

In 2020, COVID-19 sparred all over the world, and the tourism industry has got greatly 
impacted, citizens cannot have long-distance travel and only stay at home. With the 
best prevention of Chinese government, Chinese citizens have the choice to get short-
distance vacation near the city. In recent years, China's economy has achieved rapid 
development. In 2019, China's per capita disposable income also reached 30732.8 
yuan (Wang, 2021). At the same time, in order to stimulate consumption and encourage 
vacation consumption, Nanjing in Jiangsu Province, Longman in Gansu province and 
Zhejiang province all try out 2.5-day weekend holiday, which increases the travel 
demand of urban residents. Urban residents live in downtown every day and yearn for 
quiet rural life. Therefore, they make an appointment with three or five friends to take a 
walk on the short trip. In their short spare time, they can experience a beautiful, natural 
and quiet rural life. The rural environment will adjust the behavior of tourists; make the 
state of tourists better, which is conducive to the situation of tourists during the working 
day. (Qiu, Cai, Lehto, Huang, Gordon, & Gartner,2019).This kind of tourism is called 
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"micro vacation". Micro vacation is similar to short-term tourism, both of which are short-
term, but without purpose and planning.  

Western Scholars such as Boley, Mc Gehee, &Hammett, (2017); Kim, (2014), Loureiro 
& Gonzalez (2008); Oriade & Schofield (2019); Pandža Bajs (2015) have given much 
attention on rural tourism where few studies from the developing worlds have been 
conducted.  Tourism has strong relation with the economic growth of tourist spots 
surroundings  (Bogale & Wondirad 2019; Chi, Lee, Ahn,& Kiatkawsin, (2020); Li, Ryan, 
&Cave (2016); Mutinda & Mayaka (2012); Wu, Cheng, &Ai (2017). The referred 
scholars believe that tourists' perceived value has a greater impact on tourists' 
satisfaction no matter they are from developed countries or from the developing 
countries. In Developed countries the quality of experience play an important role, but in 
developing countries the safety will also have an impact on tourist satisfaction (Bogale & 
Wondirad 2019). Ho & Mckercher, (2014) has study short distance business travel.  It’s 
noted that factors affecting tourists' satisfaction are different. Micro vacation is a novelty 
form of rural tourism, so the factors influence micro vacation tourists' satisfaction may 
not as same for all, there is no special research has conducted in the context of China’s 
Micro vacation. The aim of the study is to conduct this research study to examine the 
infrastructure and transportation, hospitality and learning, handicraft and culture, and 
rural environment as the factors influence Chinese micro vacation satisfaction. 
 
2.0. LITERATURE REVIEW 

2.1. Micro Vacation in China 

Micro vacation is us defined as a kind of short distance, short time, more focus on 
relaxation and experience, and a new way of vacation which is similar to rural tourism. 
The impact of distance on demand is widely accepted in tourism geography 
(McKercher, 2008). It is a new form of tourism, and also called short-distance tourism. 
Perceived behavioral control and subjective norms are the strongest predictors of short-
haul travelers’ intentions to the destination. Tourists adopts rural social and moral 
values, remains there with their state of mind and enjoy the new state of changed 
behaviors, morals, values, ethics, norms and routines (Wang, Cheng, Zhong, Mu, 
Dhruba & Ren, 2013). This trend is getting popularity among tourists, as they move outs 
from the busiest routines, howls and crewel of the city life and remain in the fresh, 
natural environment, taking healthy foods, water and clean air (Gao, Huang& Huang, 
2009).  

Recently the researchers focus on rural tourism and to conduct research on Micro 
vacation. Therefore, it is important to search and find out the factors influencing the 
micro vacation, opportunities and operations, contribution to national and house hold 
economies and more to the social, psychological and moral development of the villages 
and their inclusion in the national economies and to mainstream their economies 
(Dai,Wan,Xu&Wu,2017). These have tremendous effects on the rural tourism in order to 
study Chinese micro vacation. Moscardo (2004) noted that in the process of shopping, 
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tourists pay more attention to experiencing local culture and communicating with local 
residents. Oriade&Schofield (2019) asserted that service quality influenced the tourist’s 
experience and need to pay more attention to the factors of local residents. 

2.2. Tourist Satisfaction 

Satisfaction is a kind of psychological phenomenon, a positive psychological state that 
customers feel in the process of consumption. Satisfaction can be intrinsic or extrinsic, 
an in both case it alters the state the consumer and bring them to the stage, where they 
feel relax, contemptuous and joyful. Satisfaction is a kind of customer’s perception to 
the products they consume/experience. In the research of rural tourism, the influencing 
factors of satisfaction have been verified. The experience quality of tourists has a direct 
impact on perceived value and satisfaction in Tainan region of Taiwan(Chen & Chen, 
2010).The hospitality of the service staff, environmental quality, weather conditions, 
tourist facilities and service standards, prices and safety and security influence the 
satisfaction of tourists in Arbaminch City and its vicinity, Southern Ethiopia(Bogale & 
Wondirad 2019).Activity factors, employee attribute factors, operational and 
environmental factors, retail factors, access factors and ease of use affect the 
satisfaction of British tourists (Oriade &Schofield  2019).Chinese scholars have 
conducted research on the impact of tourism infrastructure and transportation, 
hospitality and learning, handicraft and culture, and rural environment on tourist 
satisfaction(Chi et al., 2020). Based on the above literature reviews, in order to conduct 
this research, choose the infrastructure and transportation, hospitality and learning, 
handicraft and culture, and rural environment as the factors influence Chinese micro 
vacation satisfaction. 

2.3. Infrastructure and Transpiration Effects on Micro Vacation Satisfaction 

Infrastructure and transportation play backbone role in economy and it is considered as 
a single most impacting element in booming economy and in the same way to tourism. 
It is a general agreement that tourists expend more when there is better transportation.   
They provide access to the picnic spots which not only add to the house hold and local 
economies, but also add to the social and psychological inclusion of the different strata 
of the society (Xue, Kerstetter, & Hunt, 2017). It is one of the fundamental facility and 
system, which provides support and sustainability to the household’s economies, 
sustainability and other machinery functionalities. In the same way, it provides better 
perspective to the vacation development and satisfaction at the micro level (Xu,Yang, 
Hou, & Liu(2021). To develop tourism in the rural areas of China, the local and the 
government has to work on the frequency, cost, comfort level and security of the 
tourists. Study proclaims that tourists spend 30-40% on transportation; therefore it plays 
a vital role in tourism development. Truong, &Shimizu,(2017) argued that it is not 
necessary to arrange luxurious transportation because most of the time tourists prefer 
to use local, traditional and novel form of transportation, but its availability remains at 
the top priority.  
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2.4. Hospitality and Learning Effects on Micro Vacation Satisfaction 

Hospitality is considered as major pre-requisites of the vacation or tourism 
development. World history records evidences that those area of the world, where 
tourism was boosted, main role was played by hospitality (Ștefănică, 2017). Similarly, 
reading the contextual and contemporaneous histories and events, tourism in the for-
flung mountainous areas have been developed and supported by the locals’ hospitality 
(Zhang, 2012). Even if we go into the history of the old tourism development practices, 
local had developed “safe house” for the tourists with all locally available resources and 
today again the same phenomenon and practices are being promoted at individual and 
house basis that they give a room on rent with all food and bravadoes facilities (Gao, 
Huang, & Huang, 2009).  Small hotels, motels, restaurants are the proven centers for 
the tourism development at micro level, but also, as mentioned in the previous lines, 
provide a better mechanism for learning at individual, group, social and organizational 
level (Li, Zhang, Yang, Singer,& Cui(2021). Many tacit, implicit, explicit learning occur 
formally, informally and non-formally, when people with different social, cultural, 
religious and educational background meets, exchange, support and push one another, 
which not only promote learning and hospitality, but also the allied areas of peace, 
harmony, respects and tolerance.  This transfer and transformation of tacit, implicit and 
indigenous knowledge has promoted not only tourism but also innovation around the 
globe (Wu & Wong, 2017; Xu, Yang, Hou, Lu, & Liu, 2021).  

2.5. Handicraft and Culture and Micro Vacation Development 

Tourist exchange gifts and local brands when they travel from one place to another is 
well recognized worldwide (Richards, 2007).  It is a human psyche that they love new, 
novel and innovative things and phenomenon. The rural tourism is promoted largely by 
showing great interests in the local made traditional armaments and other handicrafts. 
Promoting local economies, contribute to the local and national economies, develop 
social and psychological inclusion and promote micro vacations with sustainability 
(Zhang, Choi, & Joppe, 2016). Local made handicraft and cultural products is promotes 
employment, local market sharing and nationalization of the local market, which 
promotes industrial practices at village level and help in the stoppages of the 
urbanization, saving and preserving culture, heritages and local industries beside 
tourism development. There not might be single village, town or country does not have 
traditional norm of handicraft and cultural products such as cloths, hand bags and many 
more. Iran handicraft has revolutionized not only local but also national and international 
market and receiving a big share in the house holds economies from the house-made 
handicrafts (Wu & Wong, 2017; Ștefănică, 2017).  

2.6. Rural Environment and Micro Vacation Satisfactions 

History maintains the evidences that tourism has always played critical role in rural 
economics and environment (Dai et al., 2017). They directly and indirectly changed the 
behaviors of the rural people. Iran and Bulgaria promoted their rural areas through 
micro-stations and micro packing development in the rural areas. Similarly, case of the 



Jilin Daxue Xuebao (Gongxueban)/Journal of Jilin University (Engineering and Technology Edition) 

ISSN：1671-5497 

E-Publication Online Open Access 
Vol: 41 Issue: 08-2022 
DOI 10.17605/OSF.IO/WX5PJ 
 
 

 

Aug 2022 | 75  

Russia and other unions states like Uzbekistan and Turkmenistan promoted their rural 
areas and economies through developing small local social packages in the for flung 
areas of the countries, which helped in developing rural areas (Ștefănică, 2017). 
Furthermore, in Pakistan, terror affected areas like Swat, Parachinar and North 
Waziristan environment was promoted through developing small hotels, motels and 
other social packages and huts. Rural environment is proving more sustaining and 
resilient for social packages and micro vacation development (Pakeltienė, 2015; 
Bramwell, 1994).  

2.7. Underpinning Theory of the Tourism Development in the Rural Areas 

There are different scholars which talk about the promotion of rural tourism.  Several 
theories of rural tourism development are based on the supply and demand factors. The 
main demand factors of rural tourism are based on the motives of consumers. The main 
supply factors of rural tourism development are based on the local tourism resources 
and the application of evolutionary approach in rural tourism development. The 
evolutionary approach of tourism development means that the rural tourism 
development can be seen as a process, and the tourism development should be 
defined as a natural process of change. A proper understanding of this process helps to 
understand the dynamism of rural tourism development better and allows identifying the 
main factors that have an impact on the changes in rural tourism and selecting the 
proper methods for their identification and assessment. Streimikiene, & Bilan, (2015) 
suggested a Cyclical Theory of tourism development presented by Butler, 1980; Butler 
& Miossec, (1993) is the most extensively accepted theory in the subject of tourism. The 
Cyclical Theory of tourism development is explained (Butler, 2006) in seven stages. 
This theory takes a preliminary, evolutionary and comprehensive approach and 
therefore, considered best for tourism development in rural areas. The 7-stages are: 

1. Exploration: Locality is discovered by the people who appreciate its beauty and 
culture. 

2. Inclusion: With the passage of time, at the tourist’s spots, small, but steadily 
increasing flow of tourists tends to appear. Tourists encourage local businesses to 
start providing tourist services and sell goods to the travelers.  

3. Enlargement: This is a dynamic growth period. The flow of tourists is rapidly 
increasing. Attracted additional investment reduces the „local nature “services of the 
business.  

4. Exacerbation: At this stage the number of tourists is still growing. Marketing tools 
are used in order to prolong the tourist season in order to attract more tourists. 

5. Renewal: In this phase of the cyclic model, the number of tourists is growing 
steadily but can quickly increase or decrease. At this stage, an opportunity to join or 
go to the next cycle is emerging.  

6. Stagnation: At the stagnation phase, the number of incoming tourists is stabilizing. 
This results in economic, social, political, and environmental problems. The 
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development of the tourism industry significantly affects the qualitative 
characteristics of the area, which were seen as the main factors of attraction and 
exclusivity at the begging of tourism cycle. This stage can last for a short or very 
long period. 

7. The downturn: If the site does not respond to the social, economic, political, or 
environmental problems, the number of tourists begins to decline sharply, as they 
prefer locations that are more attractive. It is important to mention that the cycle can 
begin again at regeneration phase if there have been significant changes in the 
resource bases. In addition, there may be an opportunity to create new artificial 
attractions, or the primary natural resources can be restored to their previous state.  

This theory proclaims that government and locals at public private partnership, built-
operate and transfer basis, can develop social micro opportunities for the tourism 
development and can be considered as a turning points in the social, emotional, 
psychological and economic development of the rural areas. 

Figure 1: Conceptual model 

 

2.8. Research model hypothesis 

After conducting in-depth literature reviews and the findings of the previous studies 
support the premises that  

H1: Infrastructure and transportation has a positive effect on micro vacation satisfaction. 

H2: Hospitality and learning has a positive effect on micro vacation satisfaction. 

H3: Handicraft and culture has a positive effect on micro vacation satisfaction. 

H4: Rural environment has a positive effect on micro vacation satisfaction. 

A graphical illustration of the proposed concept model that includes all the proposed 
hypotheses is presented in Figure 1. 
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3.0. METHODOLOGY 

Previously, infrastructure and transportation, hospitality and learning, handicraft and 
culture, and rural environment, four dimensions are used to analyze the influencing 
factors of tourists' micro vacation satisfaction. Seven-point Likert scales (1 = strongly 
disagree;7 = strongly agree) were used for all construct items adopted from the (Chi et 
al. 2020; Oriade & Schofield 2019; Wu, Cheng, &Ai,(2017). The original question items 
were written in English; however, a bilingual expert was invited to translate them into 
Chinese to ensure the validity of the questionnaire. 

The data were collected from the West Lake and Xixi Wetland in Hangzhou, which were 
selected because of their representativeness in Hangzhou.  After the approval of the 
two places, random questionnaires were distributed among tourists in the scenic spots. 
During questionnaire distribution all questions were explained to the respondents so 
they can answer well.  A total of 200 questionnaires were distributed, and 182 valid 
questionnaires were obtained by analyzing the returned questionnaires. The samples 
descriptive characteristics are shown in Table 1. 48.90% were male and 51.10% 
female. The majority (25.82%) of the respondents were within the age range of 26–30 
years (see Table 1). Over 46.70% were married, with children: this is quite 
understandable because Adults like to take children to outdoor activities. The summary 
of the whole demographic profile of the respondents that completed the survey for the 
two sites can be found in Table 1. 
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Table 1: Demographic characteristics 

Items Category Distribution Valid Percentage 

Gender 
Male 89 48.90% 

Female 93 51.10% 

Age 

below 18 years old 21 11.54% 

18–25 years old 36 19.78% 

26–30 years old 47 25.82% 

31–40 years old 35 19.23% 

41–50 years old 23 12.64% 

51–60 years old 15 8.24% 

Over 60 years old 5 2.75% 

Educational background 

Middle school or below 12 6.59% 

High school 27 14.84% 

Three-year college 59 32.42% 

Bachelor's degree 65 35.71% 

Master 13 7.14% 

Doctor's degree 6 3.30% 

Occupation type 

Civil servant 28 15.38% 

Company staff 63 34.62% 

Student 57 31.32% 

Retired 21 11.54% 

others 13 7.14% 

Marital status 

Single 36 19.78% 

Married, no children 52 28.57% 

Married, with children 85 46.70% 

Separated/Divorced 9 4.95% 

Prior visit(s) frequency 

1 time 38 20.88% 

2-4 times 73 40.11% 

5-10 times 55 30.22% 

more than 10 times 16 8.79% 

Residence 
Urban 131 71.98% 

Rural 51 28.02% 

Travel companionship 

Alone 23 12.64% 

Family/relatives 53 29.12% 

Friends 71 39.01% 

Organized group 29 15.93% 

Business 
partners/colleagues 

6 3.30% 
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4.0. RESULTS AND DISCUSSION 

4.1 Results 

Respondents were asked to rate the quality of the attraction on 26 attributes presented 
on seven-point Likert scales. Reliability (cronbach's alpha) value of the construct of total 
26 questions is determined 0.81-0.903 shown in Table 2 indicating all items adopted are 
highly reliable. Kaiser-Meyer-Olkin (KMO) 0.870 is higher than 0.60 indicating sufficient 
number of items were included for each factor.  

 

Table 2: Cronbach’s coefficient alpha values 

Segment  Cronbach's Alpha N of Items 

infrastructure and transportation (IT) 0.843 8 

Hospitality and Learning (HL) 0.809 6 

Handicraft and Heritage (HH) 0.895 5 

Rural environment (RE) 0.913 4 

micro vacation satisfaction (VS) 0.902 3 

 
Employing Principal Components Analysis (PCA) with promax oblique rotation and 
Kaiser Normalization, 26 attraction attributes were factor analyzed to yield four factors 
representing 68.243% of the explained variance. To investigate the impact of the 
influence factors on micro vacation satisfaction, the influence factor was regressed 
against the four extracted influence factors. Table 3 shows the results of the regression 
analysis which indicated that influence factors had a positive impact on micro vacation 
satisfaction. A R2 of 0.307 indicates that 30.7% of the micro vacation satisfaction was 
explained by the four influence factors. The findings were consistent with the 
literatures(Kim 2014; Oriade &Schofield 2019). 
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Table 3:  Regression of micro vacation satisfaction 

R R2 Adjusted R2 DW F Sig. 

.554a .307 .292 2.045 19.632 .000b 

 

4.2. Discussion 

The focus of this research was to examine the relationship between infrastructure and 
transportation, hospitality and learning, handicraft and culture, and rural environment 
and micro vacation satisfaction in the Chinese micro vacation tourists at West Lake and 
Xixi Wetland of Hang Zhou in China. Four hypotheses, formulated based on the 
literature, were tested. The finding was supported by Oriade and Schofield (2019) that 
hospitality and learning, handicraft and culture have positive on micro vacation 
satisfaction. In the development planning of micro vacation tourism projects, attention 
should be paid to maintaining the original ecology of natural resources and the integrity 
of landscape. The natural resources of ecological scenic spots are the basis of micro 
vacation activities. Effective measures can be taken to reduce or control the damage to 
the original ecological natural resources in order to better carry out micro vacation 
activities. The existing problems of ecological pollution and management difficulties can 
be made up and solved, and the ecological pollution and other problems that may be 
caused by tourists' vacation activities can be prevented in time, and the pollution can be 
comprehensively rectified; Secondly, while maintaining the original ecological landscape 
of the scenic area, the air quality and sanitation of the scenic area should be controlled. 
The managers can improve the planning and design of the scenic area and pay 
attention to the harmonious development of the ecological environment; finally, the 
cultural environment around the scenic spot is also one of the factors to attract tourists. 
In terms of management, the cultural environment should be improved and optimized, 

Coefficients 

Model 

Unstandardized 
Coefficients 

Standardized 
Coefficients 

t Sig. 

Collinearity 
Statistics 

B Std. Error Beta Tolerance VIF 

1 (Constant) 1.092 .572  1.909 .058   

HL .237 .094 .197 2.516 .013 .639 1.566 

IT .327 .122 .199 2.673 .008 .709 1.410 

HH .076 .061 .214 2.742 .006 .849 1.178 

RE .331 .085 .312 3.910 .000 .613 1.631 

a. Dependent Variable: SA 
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and the characteristic folk culture should be studied and protected. In the development 
of tourism, let the surrounding residents participate in tourism activities, so that tourists 
can experience the original ecological natural and cultural landscape, at the same time, 
it can also increase the economic income of the surrounding farmers.  

 

5.0. CONCLUSION AND LIMITATION 

The findings of this study support several dominant theoretical propositions concerning 
the relationships that exist between infrastructure and transportation and rural 
environment(Chi et al. 2020; Wu, Cheng, and Ai, 2017). In order to meet the needs of 
all kinds of tourists, improve the overall satisfaction of tourists from various angles. 
Considering that the infrastructure has a certain impact on the overall satisfaction of 
micro vacation tourists, the managers of scenic spots should focus on the safety of the 
construction of micro vacation tourism infrastructure, improve the signal of network 
communication facilities, and create a good tourism resource environment for tourists; 
In order to meet the needs of tourists, we should strengthen the construction of tourism 
resources and facilities, standardize the service management order and create a 
beautiful scenic environment. At the same time, the managers of ecotourism scenic 
spots should reasonably regulate the fees of scenic spots, avoid the behavior of 
slaughtering tourists, maintain the normal consumption order of scenic spots, and make 
tourists feel worthwhile for the expenses generated in the scenic spots; by standardizing 
all individual business behaviors in the West Lake and Xixi Wetland scenic spots, they 
should create a good consumption environment for tourists, improve the infrastructure 
construction of scenic spots, improve the quality of products and services, and build 
standards The micro vacation mechanism of urbanization. It is of great significance for 
the sustainable development of the scenic spot to let tourists enjoy the beautiful scenery 
and feel the high-quality service at the same time, so as to make tourists have a good 
impression on the scenic spot and improve their satisfaction. This research has 
contributed to knowledge by developing and testing a model that examined the 
relationship between infrastructure and transportation, hospitality and learning, 
handicraft and culture, and rural environment and micro vacation satisfaction in the 
micro vacation context.  
 
6.0. FUTURE RECOMMENDATIONS 

In future, the study can be extended to certain variables, having major long-term impact 
on tourism development and development of the rural economy and environment. This 
study was limited to only two regions, which can be extended in future to certain other 
areas having more tourism development opportunities. Similarly, more variables can be 
added to assess the interacting and mediating effects of the government support and 
cultural support for the tourism and social packages development in the rural areas. 
Furthermore, mixed method and exploratory study may be conducted in future to 
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assess all the possible aspects and their impact on the tourism development in the rural 
areas.   
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 Appendix1: Adopted Measured items 

Factor: infrastructure and transportation 

IT1 Efficiency of local transport services 

IT2 Visitor accessibility of local transport services 

IT3 Comfort of local transport services 

IT4 Attitude of local drivers towards tourists 

IT5 Quality of roads in the rural tourism destination 

IT6 Full array of sanitary facilities and rest facilities 

IT7 Availability of rural tourism guidance and information 

IT8 Signage/directions clear and easy to understand in rural trip 

Factor: Hospitality and Learning 

HL1 Friendliness of residents toward tourists 

HL2 Willingness of locals to aid tourists 

HL3 Residents support for the local rural tourism 

HL4 Rural trip helps me to learn and understand the agricultural science 

HL5 I have obtained more knowledge about rural tourism 

HL6 I learned something new from rural tourism 

Factor: Handicraft and Heritage 

HH1 Variety of local arts and crafts workshops 

HH2 Uniqueness of arts and handicrafts 

HH3 Quality of local crafts and handworks 

HH4 Varied opportunities to experience local traditional lifestyle 

HH5 Varied historical and cultural heritage (attractions) 
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Factor: Rural environment 

RE1 Safety and security of local environment 

RE2 Hygiene and sanitation of local environment 

RE3 Tranquility and peace of rural atmosphere 

RE4 Eco-friendly and pleasant environment 

micro vacation satisfaction 

SA1 I am satisfied with my micro vacation 

SA2 I feel enjoyable about the experiences in the micro vacation. 

SA3 I feel pleasant about my decision on the micro vacation, it was a wise one 

 
 

 

 

 

 

 

 

 


